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Abstract. In the article, by the example of content recommendation 

algorithms used in Google services: YouTube and Google News, 

two main communication strategies are traced that are used to keep 

users’ attention and ultimately lead to a distorted perception of news 

information, in particular, related to economic subjects. As two such 

strategies, the author considers doom scrolling, which motivates the 

audience to actively consume negative news, and blind-spotting, built 

on the reverse logic of maximum distancing from negative news and 

its sources. By the methods of lexical analysis (content analysis and 

sentiment analysis of the text) and statistical analysis (functional and 

statistical analysis itself), the author comes to the conclusion about the 

prevalence of Þ ve main strategies for presenting relevant news content 

on digital platforms.

Key words: recommendation services, doomscrolling, blind-spotting, 

economic thinking, news aggregator, mass communication.
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